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820 member organisations in 86 countries More than 900 UFI approved events

and markets around the world are presently proudly bear the UFl approved label, a quality
signed up as members. guarantee for visitors and exhibitors alike.
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UFI Global Congress

Global CEO Summit October/November
Latin American February
Conference g:g gl Petersburg
Spring 2018 Cannes angkok
2019 London 2020 London, Hong Kong,
2018 Mexico City 2020 Rome Bogotd,
2020 Buenos Aires 2021 Digital Dubai - Digital
2021 M Sessions 2022 Han\l)u'g 2021 Rotterdam
2022 Buenos Alres 2022 Muscat
2023 Las Vegas
Asia-Pacific Conference
Spring
2018 Kuala Lumpur
2019 Tokyo
2020 Macau®
2021 Digital
2022 Across Asio
Asia CEO Summit
/ October
2021 Singapore
2022 Singapore
Other events include:
European Conference MEA Conference
» Forums Spring Spring
(Operations & Services, Sustainable
Development, HR, Marketing, Digital 2018 Verona 2016 Beirut
Innovation) 2019 Birmingham 2019 Dubai .
« UFI connects (onhine sessons) 2020 Gothenburg® 2021 Dubai cancelled due to COVID-19
2021 Digital

2022 Poznan



Other events include:

» Forums
(Operations & Services, Sustainable
Development, HR, Marketing, Digital
Innovation)

» UFI connects (onkine sessions)

UFI Global Congress

Global CEO Summit October/November
Latin American February
Conference %:g St. Petersburg
Spring 2018 Cannes Bangkok
2019 London 2020 London, Hong Kong,
2018 Mexico City 2020 Rome Bogotd,
2020 Buenos Aires 2021 Digital Dubai - Digital
2021 Digital Sessions 2022 Hamburg 2021 Rotterdam
2022 Buenos Alres 2022 Muscat
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European Conference
Spring

2022 Poznan

2023 Las Vegas

Asia.Pacific Conference
Spring

2018 Kuala Lumpur

2019 Tokyo

2020 Macau*
2021 Digital

2022 Across Asia

Asia CEO Summit
/ October

2021 Singapore

2022 Singapore

MEA Conference
Spring

2016 Beirut

2019 Dubai =
2021 Dubai cancelled due to COVID-19



EVENTS EDUCATION

UFIl events are key
platforms to meet
industry peers

Access to hight-
range educational
programmes and
certification

RESEARCH ADVOCACY

UFladvocates

on behalf of the
exhibition industry,
globally

Access to industry
resources and UFI
publications
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Global Economic Impact of Exhibitions: World

STATE OF MARKET

[ At
I 4.8 million

Exhibiting companies

& 126 billion €

8 u ($ 141 billion)
in direct spending

{business sales)

representing spending to plan and produce exhibitions,
exhibitions-related travel, and other direct spending, such
as spending by visitors and exhibitors

74 billion €
($ 82 billion)

in direct GDP
{(gross domestic product)

> & 1.4 million
Jobs

Directly supported

= by exhibitions

299 billion €
($ 334 billion) ﬁ“ﬁ.

in total output (business sales) -
including direct, indirect, and induced output

Indirect
g €35 179 billion €
~=al (%201 billion)

in total GDP
Incl. direct, indirect and induced GDP impacts

3.4 million . -
Total Jobs

directly and indirectly '

supported by exhibitions

62,900 € ($ 70,400) Rl
of total impact per & W
f. exhibiting company B
The Global
22U oo A

For more, go to www.ufi.org/research Source: UFI/Oxford Economics, 2021

Produces

147 million M|
R

Square meters of booth

A& 353 million

Visitors




COVID-19 economic damage
on exhibitions globally

€200
£2( of total output affected
billion in exhibition and

Ugiﬁi gﬁ“ exhibition-related activities

2.4 million
jobs

affected in exhibition and
exhibition-related activities

El
The Global
// Association of the
/ Exhibition Industry

In 2020, the
global exhibition
business has
contracted by
68% compared
to 2019

of contracts between
exhibition participants
not generated

ufi.org/research



Exhibition Industry Revenues )Uf. o
Expected to Rebound Significantly -

Exhibition Industry

. Central and
World North America South America

100% 100 100% 100% 100

Industry to regain significant
revenues again in 2022,
compared to 2021

J Middle East - Africa

Based on data from 359 exhibition
industry companies globally

281h UF1 Global Exhibition Barometer / February 2022 © ufi.o rg/resea rch




Exhibition Industry Revenues Expected )Uﬂ e
to Grow Across All Markets in 2022 < S
O 2021 2022

Argentina WK  Australla .- Chile W china Colombia T ..., Germany

Hong Kong %% India Malaysia sy  Mexico g:‘::::aon Singapore
. o % . . - .
SouthAfrica ©——  South Korea KO8  Spain TM  Thailand Turkey B

ols[s[a]o]-

Based on data from 359 exhibition industry companies globally

26 UF) Giobal Extibition Baromeder ! February 2022 © ufi.org/research
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Global Exhibition Industry Sentiment  .2UT| 55

Expected developments 2021 - 2022

“Yes" or "Most probably” sune 2020 @ sune 2021 @ January 2022

O

O O

Covid-19 confirms A push towards “Virtual" events
the value of face to “hybrid" events, more replacing “physical”
face events - sector digital elements events
bounces back quickly at events

Based on data from 401 exhibition industry companies globally

75th UF| Global Exhibtion Barometer / Febnuary 2022 © ufi,org/researCh




REDUCED NETWORKING OPPORTUNITIES LESS BRAND EXPOSURE FEWER LEADS GENERATED

#

2 UTi




How do digital events compare to live events for networking?

EXHIBITORS
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86%

Live events

Digital events

VISITORS

85%

Live events \
better \

Digital events
better




VISITORS: HOW DO DIFFERENT VISITORS: CHANGING INTEREST
TYPES OF EVENTS COMPARE? IN ATTENDING HYBRID EVENTS

.

2Ufi  exploft:




REIMAGINING BUSINESS EVENTS
THROUGH COVID-19 AND BEYOND

Jointly presented by

‘/:- f'*‘j 1 The
REma OQ. g o ufize




In many ways, COVID-19 has levelled
the playing field. It has highlighted the
vulnerabilities of traditional business
event formats and cast the importance
of innovation into sharper focus. It

has forced the sector to experiment
and proactively embark on business
transformation, addressing market
requirements as leadership roles shift
between innovators and incumbents.

There are three major areas that
business events players need to
reimagine as they prepare for recovery:

* Business Models
* Delegate Experience
« Talent and Capabilities

In this section, sector leaders from all
around the world share thoughts on
how to undertake such transformation.

Reimagine Business Models
'Q Think and behave like a start-up

B4 Find your core

' Improvise and diversify

Reimagine the Delegate Experience

;I; Dream big, but start small

°  Go multi-channel

Reimagine Talent and Capabilities

"l Engage proactively and transparently
with employees

W Cultivate stronger digital literacy and skills

‘ Source ideas and talent from
= different places
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SHORT Term
next 6-12 months

Staffing Challenges Pent-up Demand

Health & Safety Measures Post-pandemic mindset
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MID Term
12 — 36 months

The Climate Crisis Net Zero Carbon
Events Initiative

The Global Economy Resilience of the

business model
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HOME  THEINITIATIVE  WHAT IS NET ZERO  WHY TAKE PART  JOIN US SIGNATORIES | SUPPORTERS  FUNDING  RESOURCES

NET ZER'_ CARBON EVENTS

SEE PLEDGE SIGNATORIES | SUPPORTERS HERE
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Climate Change and Net Zero Carbon Events

World

B Yos, forsure [ Most probably [l Netswre [l Notsureatall [l Definisely not

This initiative is of key relevance to secure the future of the industry 28% 38% 25% ™ 2

It is Important that the event industry works together to reduce the a 9. 29
environmental impact of the componaents it controls (production of the event) 3% 3% 6%2%1

Itis important that the event industry works with its clients (participants) and
other stakeholders (destinations, transport and accommodation) to reduce the 48% 41% 8% 1%2
environmental impact of the other componants attributed to events

My company will achieve Net Zero Greenhouse Gas emissions by 2050 41% 28% 24% 5% 2

My company will achieve Net Zero Greenhouse Gas emissions before 2050 23% 31% 33% 10% 3



Detailed results for US

Climate Change and Net Zero Carbon Events B vos, forsure [l Mostprovanty [l Notswo M Notsweatan [ Definitety not
This initiative is of key relevance to secure the future of the industry 25% 50% 17% 8%
It is important that the event industry works fogether to reduce the 6 7% 33%,

environmental impact of the components it controls (production of the event)

Itis important that the event industry works with its dients (participants) and
other stakeholders (destinations, transport and accommodation) to reduce the 58% 33% 8%
environmental impact of the other components attributed to events

My company will achieve Net Zero Greenhouse Gas emissions by 2050 25% 25% 50%

My company will achieve Net Zero Greenhouse Gas emissions before 2050 25% 25% 50%



LONG Term
2 — 5 years

Global Decoupling Industry collaboration
(End of Globalisation) around the world
Our industry still Collaborative
not being understood advocacy work
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The world’s economic
centre of gravity*

As China has regained economic
leadership, the centre is now retracing
its footsteps towards the east

Japan’s economic boom made it
the second-largest economy in the

world, pulling the centre north
e 200 e 200022192025
Ve 2018
1950 @, (&) 1
e e=®1980 =0
1960 1900 . \
1850 1600
1AD .)
European industrialisation . s
and America's rise drew the In 1AD China and India
economic centre of gravity w.__ ~ were the world’s largest
into the Atlantic economies



JOINT MEETINGS
INDUSTRY COUNCIL

The JMIC Global Manifesto

An Industry Rationale for the Use of Business
Events as Primary Agents for Post-Pandemic
Economic Recovery and Renewal
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THE JMIC GLOBAL MANIFESTO PART 2 | The Meetings Industry Proposition

Here’s Why | 15 Ways Business Events Create
Strategic Advantage in Economic Recovery and Renewal

WA s e &

1| Innovation & Reinvention 2 | Multi-sector Impacts 3 | Relationships & Trust 4 | Diversification & Self-sufficiency 5| Transition & Renewal
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6 | Talent & Investment 7 | Path to Sustainable Development 8| Controlled Environment 9 | Community Legacies 10 | Uses Existing Investments
g
11 | Digitization 12 | Laboratories for Public Policy 13 | Support for the Visitor Economy 14 | Image & Reputation 15 | Measureable ROI
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«. DESTINATIONS C[I)péTlNAHONS O cvents
9% INTERNATIONAL

NATIONS sty GCB D

A [ @ JEAlE THE ICEBERG
T MEETING INDUS TRy Gopsn BUSINESS

Legacies of business events
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Irade Show Executive

News. Views and Tools for Trade Show and Event Executives

"From providing relief to our small
businesses to helping us bring back
international exhibitors and
attendees, Congress can play an
iImportant role in accelerating the
comeback of the face-to-face
business events industry. That's why
It was wonderful to see so many
iIndustry leaders and advocates from |

coast to coast take part in ECA Tommy Goodwin,
Legislative Action Week." Head of Government Affairs, ECA
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