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2021 was a tough year for the industry, across all sectors
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Outlook Moving Forward?
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Vaccination

Total doses admin. ..

11,864,214,773

vaccine doses administered

9,191,662,043

persons vaccinated with at
least one dose

4,721,625,990

persons fully vaccinated

Globally, as of 6:13pm CEST, 14 June 2022, there have been 533,816,957 confirmed cases of COVID-19,
including 6,309,633 deaths, reported to WHO. As of 7 June 2022, a total of 11,864,214,773 vaccine doses have

Source: https://covid19.who.int/



2020 What does COVID becoming endemic mean?

Year over year, the number of cases and
hospitalizations should be less than the
previous year, until there is a steady
seasonal pattern with little to no
difference one year to the next.
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Seasonal COVID-19 Risk

What do the next few years
look like for events?

Orlando

Nashville

1seayinos

Atlanta

Dallas

Predictable patterns of COVID by city.
Predictable patterns of COVID by month.

Austin
San Diego

Meaning...

San Antonio
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Las Vegas

Denver

Organizers can communicate months in
advance about safety plans and what might be
Heworieans required at their event.

Boston .

Philadelphia

Chicago

Organizers can look at shifting timing and
location of events based on demographics.

Pittsburgh
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Washington, D.C.

New York .
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Outlook for Macroeconomy |s Strong — More KPI’s
are positive than negative




Job increases in the past few months have surpassed expectations,
averaging about 500 thousand jobs during last six months.
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Travel recovery slowed with onset of Omicron,
though is rebounding in 2022.

Driving trends took a hit at outset of 2022, though align with 2019

starting in April, then decline slightly, likely due to rising gas prices
Weekly Averages
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Industry sentiment sighals upcoming rebound —
exhibitors more bullish than attendees.

Exhibitors with Plans to Exhibit in 2021 through 2022 Attendee Plans to Attend in 2021 through 2022

87%

94%

Center for Exhibition Industry Research



Why a rebound is expected.

Exhibitors

TOP RANKED HIGH PRIORITY MARKETING OBJECTIVES

' Build, expand brand awareness 86%
o= Reinforce brand awareness 75%
New product promotions / launches 55%
Target specific business sectors  54%
TOP RANKED HIGH PRIORITY SALES OBJECTIVES

New sales lead generation in general 78%
Relationship management
with prospects 74%
with existing customers 70%
with key accounts 61%
Generating orders with prospects 57%

WHAT MOTIVATES STRONG INTENT TO EXHIBIT THROUGH 2022

B2B exhibitions are highly valued in helping to meet marketing and
sales objectives.

I O ! assign highest value for helping achieve
/ ( - most popular high priority MARKETING

OBJECTIVES.

O assign highest value for helping
O + achieve most popular high priority

SALES OBJECTIVES.




Why a rebound is expected.

Atte n d e e S TOP RANKED REASONS FOR ATTENDING TIE BACK TO
ACHIEVING SPECIFIC SHOPPING AND LEARNING OBJECTIVES.

It is all about engaging with products and people to achieve their goals.

MOTIVATIONS FOR ATTENDING B2B EXHIBITIONS Shopping
Most attendees come with a dual agenda in mind. % See, experience new technology 89%
Shopping Learning See, touch, experience new products 86%
See, experience new product introductions 86%
| L Build, maintain supplier relationships 84%
;_ \ 7 ® ©  Talkto experts 83%
© o | 7 Learning
Keeping up to date with industry trends 90% #
Professional networking 79%

B2B EXHIBITIONS ENJOY A POWERFUL REPUTATION FOR
DELIVERING ON ANY IMPORTANT REASON FOR ATTENDING.

A ( | O of attendees say they are effective in meeting
r O their needs.



CEIR 2021 & Q1 2022 Index Results



Performance since Q2 2021 has moved in the right direction,
with cancellation rate declining each quarter

Cancellation Rate of Physical In-Person Events
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Expected rebound is in play

Real CDP vs. CHRTatal Index, Q1 2020 — Q1 2022, % Change from 2019
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%

Metrics are slowly improving among events held

Q4 2021 Overall Exhibiting Industry Q1 2022 Overall Exhibiting Industry
Excluding Cancellations, % Change from Q4 2019 Excluding Cancellations, % Change from Q1 2019
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Most Likely Scenario
Base Case

By Q2 2022

Worst of New Enough Americans

Variants New
Cases is Behind
Us

Are Protected to
Achieve Herd
Immunity

celr June 15, 2022 update

Center for Exhibition Industry Research

% change year-over-year

% Change from 2019
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